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Figure 1. Research framework 
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Figure 2. Path model with beta weights 

 

Table 1 Characteristics of the sample (N = 776) 

 Number % 

Gender 

Male 

 

443 

 

57.1% 

Female 333 42.9% 

Age 

18-24 

 

103 

 

13.3% 

25-34 213 27.4% 

35-44 173 22.3% 

45-54 178 22.9% 

55-64 109 14.0% 

Education 

Elementary school 

 

18 

 

2.3% 

Secondary school 45 5.8% 

High school 255 32.9% 

College 148 19.1% 

bachelor’s degree 237 30.5% 

master’s degree 69 8.9% 

PhD 4 0.5% 

Annual income(NT Dollars) 

<80,000 

 

262 

 

33.8% 

80,000-1600,000 308 39.7% 

1600,001-2,400,000 93 12.0% 

2,400,001-3,200,000 27 3.5% 

3,200,001-4,000,000 8 1.0% 

>4,000,001 19 2.4% 

Refused 22 2.8% 

Don’t know 37 4.8% 

 

Table 2 Descriptive statistics of variables (N = 776) 

Variables Mean SD Min Max 
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Existing knowledge 4.98 1.216 2 8 

Exposure to external knowledge 1.33 1.525 0 10 

Entrepreneurs’ engagement 1.97 1.246 1 4 

Entrepreneurs’ happiness 3.13 0.778 1 5 

 

 


