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Figure 1: Conceptual Model
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Table 1: Factor loading, composity reliability  and  AVE 
	
	Factor loading
	Composite Reliability
	AVE

	I Interest to internationalize
	1.000
	1.000
	1.000

	Driver to internationalize by opportunity
	
	
0.813

	
0.517


	Op1 Intent to grow (sale increase) 
	0.755
	
	

	Op2 Access to a larger market 
	0.816
	
	

	Op3 Increase of earnings
	0.714
	
	

	Op6  Give the business more visibility  
	0.777
	
	

	Op8   Have raw material in another country 
	0.644
	
	

	Op9  Develop new products
	0.581
	
	

	
Driver to internationalize by necessity

	
	0.790
	0.530

	Ne3 Overproduction of goodos and/or services (excess of human resources, capital, etc.) 
	0.658
	
	

	Ne4  Prolong shelf life of product  (goods and/or services that do not sell well locally, so they can be sold in other countries) 
	0.771
	
	

	Ne5  Get scale economies to lower costs and offer better prices 
	0.806
	
	

	Ne6  Economic crisis in the country  
	0.566
	
	

	Ne7 Diversify risks  (stay away from concentrating all risks in one market only) 
	0.808
	
	

	Attitude towards growth
	0.764
	
0.531


	AC1 Increase  earnings significantlly
	0.681
	
	

	AC2 Achieve significant business growth 
	0.678
	
	

	AC4 Increase sales significantly
	0.727
	
	

	AC9 Get  the business internationally 
	0.820
	
	

	Development of innovation
	0.843
	
0.761


	DI3 Adjust production so as to internationalize
	0.868
	
	

	DI5 Use new  technology to internationalze
	0.915
	
	

	DI6  Transform how products are sold in order to internationalize
	0.833
	
	



Table 2 –Analysis of colineality (VIF)
	Variables
	VIF

	Attitude towards growth 
	1.234

	Development of innovation 
	1.484

	Tempering of development of innovation
	1.325

	Drive by necessity 
	1.325






Figure 2: Bootstraping results
[image: ]
Table 3: Summary of Findings with hypotheses 
	Hypotheses
	β
	t value
	Supported/
Not supported 

	H1: The drive to internationalize by opportunity influences the attitude by SMEs towards growth
	.444
	6.4162
	Supported

	H2: The drive to internationalize by necessity influences attitude by SMEs towards growth
	.167 
	2.5198
	Supported

	H3: The attitude towards growth by SMEs influences their interest to internationalize   
	-.280 
	3.2220
	Supported

	H4: The development of innovation by SMEs influences their interest to internationalize
	-.390
	4.5607
	Supported

	H5: The development of innovation by SMEs moderates the relation between their attitude towards growth and their interest to internationalize.
	.062 
	.7737
	Not supported


Source: Authors’ elaboration (2019).
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